
Duchenne Muscular 
Dystrophy Awareness 

Campaign



OUR 
GOAL

Generate conversation 
about the lack of access 
to treatments and the 

importance of early 
diagnosis in DMD.



ACHIEVEMENTS



A campaign called "Duchenne Smiles" was 
created to engage the public by sharing their 

smiles. The idea was that through opinion 
leaders and the press, we would invite them to 
participate in the campaign, as well as educate 
themselves about the disease. The invitation 
was to share a picture of their most genuine 

smile with #SonrisasDeDuchenne.



A call from 
different KOLs 

was made



While the 
media was 

talking about 
the DMD 

disease and the 
lack of access 
to treatments 



More than 3 MILLION 
of people were reached trough 

traditional media

21 KOLs talking about DMD 
and the campaing on their social 

media

The 21 KOLs have more than 

7 million followers

More than 300 smiles 
collected

21 press impacts on tier 
1 and tier 2 media: tv, radio, 
newspaper and online media.



A book called "Smiles for a 
Tomorrow" was produced, 

which contained information 
on DMD, how the "Duchenne 

Smiles" campaign was 
managed, the challenges of 

this disease in Chile and 
patient testimonies. The 

objective? To be able to deliver 
this book to authorities. In 

addition, reaching the goal of 
collected smiles, some 

paintings were made with the 
faces of DMD patient children 

and they were sent as gifts. 



Finally, as a result of the efforts 
made, the Senate Chamber's 
Health Commission invited us 
to their session to present the 
book to them, which we sent 
them as a gift. In the session, 

the challenges of DMD in Chile 
were presented and an explicit 
call was made towards greater 
access to treatments for this 

pathology.



THANKS


